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INTRODUCTION

telephone
e-mail

website

David Le ABOUTME 1

Hi, I'm David,

a Boston-based UX/Ul designer. Craftingintuitive experiences
at the intersection of art, design, and technology is my mission.
I'm areliable team player with a growth mindset, passionate
about elegant design and creating impactful experiences.

EXPERIENCE UX SKILLS

Freelance — Visual Designer
Aug.2021-Present | Medford, MA

UX Design, Interaction Design,

UserTesting, User Interview,

BRZ Insurance - Digital Marketing Coordinator Prototyping, Ul Design, Analytics,

May 2018 - Apr.2020 | Malden & Framingham, MA _ . _ _
Responsive Design, Wireframing,

EDUCATION SOFTWARE SKILLS
Amherst College | Dec.2016 -
BA, Art & the History of Art & Political Science A | P S @
(617) 431-8305 S| |Hm| | css

d4vid.tif@gmail.com

db-ux.com
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PERSONALITY
TYPE

[ RELIABLE ] [ EASY-GOING ]

[ HARDWORKING ] [ PERSEVERING ]

[ TEAMPLAYER ] [ FUN TO BE AROUND ]
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PROJECTVALUE 4

PROJECT
VALUE

[ DIVERSE BACKGROUND ] [ VISUAL DESIGN ]

[ TEAM COLLABORATION ] [ TECH PROFICIENCY ]

[ EFFECTIVE COMMUNICATION J [ ADAPTABILITY ]

David Le
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SAMPLE
PROJECT

David Le



David Le

® QuantaCam

QUANTACAM 3D 6

7

My Role
o Self-Directed

Timeline

o 6Weeks
e From10/02/2023To11/07/2023

Activities Performed
e Primary Research

e Secondary Research
o Usability Testing

e UserSurvey

Sketches

Low-Fidelity Wireframe
Mid-Fidelity Wireframe
Prototype




THE CHALLENGE 7

PROBLEM

e Users find 3D experiences complex
e Challengesin 3D Al asset generation forthe web and AR/VR
e Lack of User-friendly 3D Al tools in the Market

SOLUTION

INTEGRATING Al PERSPECTIVE INTO 3D DESIGNING WORKFLOW

David Le



PROCESS OVERVIEW 8

PROCESS
OVERVIEW

DISCOVERY
DEFINE
IDEATE

PROTOTYPE

ITERATE

DELIVER
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DISCOVERY USERRESEARCH 9

User Research, Empathy Map, Relevant Data Collection

UX Kesearch Stody: QuantaCam 3D
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“Prior work on applying generative models and Al for knowledge-

based designin CAD and industrial engineering does exist”

(Section 8.3 Generalizability, 2023. 3DALL-E: Integrating Text-to-Image Al in
3D Design Workflows by Vivian Liu, Jo Vermeulen, George Fitzmaurice, Justin Matejka)
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DEFINE

Personas, Journey Map, Competitive Analysis

Patterns of Behaviors

= Regular Collabarative S¢
« Thorough Design Reviev
= Adaptabiity to New Fea
= Strategic Use for Presen

Pain Points

« Steep learning curve

» Inadequate collaboration
= Inconsistent rendering q
« Limited plaﬂurm compal

Goals

» Achieve consistent high
= Expedite the prototyping
« Enhance spatial visualizi
= Optimize client presenta

David Le

Maya Rodriguez

forurbion designinto herwark. Her dedicationto
Achitecture sto seambessyintograting
tochnologyinto the design process fues e
explorationof nnovative, 30 Modekng ools.

Age  JobTie tacation
28 Junior Architecture  Austin, TX

Alex Chen

Anenrepranatr. i1
LuseGem, sne-co
soeciakizngin cus!
Eraating anmmersive onine shopping
exparience drives him 1o exploce cutt
technoiogies for his pltform,

Age  Job THI Loeation

‘ 35 Founder of LuxGem SF,CA

Patterns of Behaviors

= Regular Performance Analysis

« Continuous Market Research

« Strategic Budget Allocation

= Proactive Adoption of innovations

Pain Points

- Slow product visualization to impact user experiences

= Tedioue manual editing of product images consumes valuable time
» Difficulty integrating 30 models hampers Alex's product innovation
= High costs associated with product photagraphy strain budget

Goals

» Enhance LuxGem's online shopping experience with realistic
rendering and visuals

= Streamline the product visualization process for improved CX

= Gain competitive edge by adopting 3D model integration

= Expedite product listings with efficient e-commerce operations

User Journey Map

Parsona Mamae: Alex Chen
Background: eCommerce Business Owner
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PERSONAS & COMPETITIVE ANALYSIS

Competitive Analysis
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IDEATE

User Flows & Information Architecture

David Le

User Flow - User 3D Design Process:

G

USER FLOW & INFORMATION ARCHITECTURE 11
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IDEATE SKETCH & LOW-FIDELITY WIREFRAME 12

Sketches, Low-Fidelity Wireframe

Sketch, Lo-Fi and Mi-Fi
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IDEATE

Visual Research: Mood Board

David Le

Color Palette

N =

Typography

SangBles Versailles

Flug lakana Sens

VISUALRESEARCH 13



PROTOTYPE MID-FIDELITY WIREFRAME & PROTOTYPE 14

Mid-Fidelity Wireframes, Rapid Prototypes

David Le



ITERATE USABILITY TESTING, REVIEWS & FEEDBACK 15

Usability Testing, User Reviews & Feedback

% QuantaCam3D
0k Rasach Sy

The Scenario

-
User Testing
e 40 User Surveys
e 20 SUS Evaluation
e 10 Users for Usability Testing (1t Iteration)
e 10 Users for Usability Testing (29 Iteration)
\ J

David Le



ITERATE

David Le

Design Iterations & Improvements

Design Revizon
 Sketch

Low-Fidelity

e Design Revision
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CHANGES & REDESIGN
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DELIVER DESIGN SYSTEM & BRAND GUIDELIENS 17

Design System, Brand Guideline & Final Design

This

Thisis:

David Le



RESULTS NEXT STEPS 18

User Testing Quote

'l think this is a rapidly growing concept andis
going to be very prevalent in the near future'

~ User Feedback, Usability Testing

Metrics

e Do you consider the feature with the Al-generated keyword suggestions helpful
in refining your 30 model?

Would you recommend this app to a friend or family?
e/ T

57% [EEEE——
29% e

14% (s YES

100% 0%

72% Positive Market Demand

David Le



INSIGHT LESSONS LEARNED

Lesson Learned

Early User Testing

Next Steps

Testing Viability

[terations, Refinement

avid Le
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Q&A 20

QUESTIONS

Collection

o Select keywords to refine 'wireless
earbuds' designinspiration.

Wireless Earbuds

L Corpect Y o

arTips

Render 3D Model ] i

David Le
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Thank You!

| trust you found as much delightin observing

this project as | did in craftingit.



David Le

& (617)432-8305
% d4vid.tif@gmail.com

+ db-ux.com

“when you have a worthwhile

iIdea, you should be prepared to
gamble onit, testitout and see
what the world gives back. 7

~ Paul Graham




